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Thieves Use 
Pregnancy, 
Escape Jail 

Protections for pregnant 
moms are shielding 
criminal gangs. Page 4 



Women Lead 
in China’s 
Workplace 

Women lead in China’s 
advertising and market- 
ing industries. Page 5 



Educators Fret 
Over Boys 
‘Left-Behind’ 

In academics, athletics and 
identity, China’s boys are 
falling behind. Page 6 




The Dongdan Market, a 
touchstone of Old Beijing 
that vanished in the 1990s, 
is back. 

The new market is one 
of 100 sites throughout 
Dongcheng District that are 
being updated to accept dig- 
ital payment and leverage 
Beijing’s growing logistics 
industry. Page 2 
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Underground Car Racers Return to 
Second Ring Road 


BY DIAO DIAO 

S treet racer Chen Zhen found fame 
as the “13-Minute Boy” in Beijing’s 
underground racing scene by complet- 
ing a 32.87-kilometer loop around the city’s 
Second Ring Road in 13 minutes in 2006. 

His prize was seven days of detention 
and a stern warning from the police. In 
response, most of the capital’s under- 
ground racers moved out to the Fifth and 
Sixth Ring Roads, which have limited 
police presence and light traffic. 

Nearly a decade later, the Second-Ring 
Challenge appears to be back. 

A video depicting a motorcyclist racing 


along Second Ring Road at 237 km/h 
recently surfaced online. The rider is shown 
passing Xizhimen, Dongzhimen and Jian- 
guomen, among other overpasses. 

The legal speed lssimit on the road is 
80 km/h. 

Beijing Youth Daily tracked down the 
motorcyclist, a 30 -year-old man sur named 
Pang from the Guangxi Zhuang Autono- 
mous Region. 

Pang said he prepared for his loop by 
studying his GPS several times before set- 
ting off. However, a miscalculation on a turn 
by Zuoanmen almost caused him to crash. 


He finished the loop a second time in 
11 minutes, but did not record it, he said. 

Several days later, Pang uploaded 
another video shot in Nanning, Guangxi 
province, where he is seen driving at 
speeds of 270 km/h. 

Pang said he was inspired by Chen’s 
2006 video and hoped to emulate the 
experience. He was detained when he was 
15 years old for driving without a license. 

Beijing police said Pang will be fined 
2,000 yuan. Whether or not his racing 
requires further punishment will be 
decided by a local court. ■ 


CHINESE STOCK INDEXES 


SSE (Shanghai) 

Close Change YTD 

3,143.36 ^ 90.58 +33.98% 


SZSE (Shenzhen) 

Close Change YTD 

10,394.73 ^ 406.48 +28.01% 


HSI (Hong Kong) 

Close Change YTD 

22,354.91 ▼ 160.85 -0.56% 


Accurate to market close on October 8, 2015. 
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Former ‘Earthquake 
Hero’ Cast Aside in 
Fraud Trial 


F ormer 'earthquake hero’ Lei Chu- 
nian is expected to face 12 years 
in prison and confiscation of all his 
assets following his sentencing by the Peo- 
ple’s Court of Gaoxin District in Chengdu, 
Sichuan province in late September. 

Among Lei’s many charges are “crimes 
of fraud, counterfeiting seals of state 
organs and forging company seals.” The 
court found that Lei defrauded 21 people 
to make 463,000 yuan. 

After the story of Lei rushing to save 
his classmates’ lives during the devastat- 
ing 2008 Sichuan earthquake went viral, 
Lei became a young celebrity. Lei report- 
edly fled the school, but soon returned to 
tell his classmates to get out as well. 


BY YANG XIN 

Media lauded Lei’s unusually selfless 
act and the government granted him the 
title of “Earthquake Relief Youth Hero” 
and a position as a torchbearer in the 2008 
Beijing Olympic Games. 

Exclusive interviews, feature stories 
and documentary films about Lei swept 
the nation, and he was invited to speak at 
multiple schools and social institutions. 

When the buzz died down, Lei was 
left looking for a new way to make money. 

The court said Lei began his fraud 
campaign in 2013 by cheating his former 
girlfriend surnamed Hao out of 100,000 
yuan. He said he would use the money to 
get her a job as a flight attendant using 
his connections. 


In the following several months, 
Lei took money from many others, 
pledging to help them win bids, get a 
driver’s license or send their children 
to a good school. 

He was detained for fraud in Shenzhen, 
Guangdong province in October 2013 and 
confessed to his crimes in July 2014. 

Lei’s shocking role reversal has attracted 
much discussion on Chinese websites. 

“His [Lei] fall is related to making 
friends with the wrong people, lacking 
persistence and lacking necessary life 
guidance. Quick fame and power is the 
fastest way to ruin someone,” a commen- 
tator wrote on the official micro-blog of 
the People's Daily. ■ 


Historic Dongdan Market 
Reopens with Digital Payment 

BY DIAO DIAO 


T he traditional Dongdan Market at Hep- 
ingli reopened on September 26 after 
having been closed some 18 years ago. 

Located in one of the oldest parts of 
Dongcheng District, the original market 
area was demolished in 1997 as part of a 
development project. Its new incarnation 
spans seven floors and has vendors who 
accept Alipay and WeChat payment. 

The market retains its original calli- 
graphic placard, which was penned by the 
famous writer and historian Guo Moruo. 
Many nearby residents who used to fre- 
quent the original market returned on the 
opening day. 

One of the customers, a 70 -year-old 
woman, said Dongdan Market used to be 
one of the city’s only locations that sold 
cucumbers and tomatoes after summer. By 



winter, it was the only source of many veg- 
etables that are now common year-round. 


The market’s managers signed agree- 
ments with fruit and vegetable farms in 
Tianjin, Beijing’s Yanqing District and 
Hebei Zhangjiakou to ensure the availabil- 
ity of fresh produce throughout the year. 
The cost of vegetables at Dongdan Market 


is usually 30 percent less than at normal 
supermarkets, the managers said. 

Digital payment may be the market’s 
biggest attraction. It is one of more than 
100 markets and shops in Dongcheng that 
has become a trial site for digital payment 
and express courier services. 

Liu Jian, director of the district’s Busi- 
ness Council, said Dongdan Market is also 
an important location for the preserva- 
tion of Old Beijing’s cultural heritage. “We 
invited many of the city’s time-honored 
brands to set up shop on the second floor,” 
Liu said. 

The market has 74 time-honored Bei- 
jing brands, the oldest of which has been 
in operation for 600 years. The market’s 
upper floors will open to the public in the 
coming months, managers said. ■ 


Nation- 
wide ETC 
Network 
Now 

Available 

BY YANG XIN 



W ith electronic toll collection 
(ETC) now available in Inner 
Mongolia, Heilongjiang, Guangxi and 
Xinjiang, China announced the com- 
pletion of its nationwide toll network 
on September 28. 

The network will allow China’s 21 
million ETC-equipped cars to travel 
all over the country using the elec- 
tronic labels on their windshields. 

There are 12,000 tollgates for auto- 
mobiles with ETC systems and more 
than 50,000 manual tollgates. 

Beijing Times reported that it takes 
3 seconds for an ETC-equipped vehi- 
cle to pass a toll point. Ordinary vehi- 
cles must stop for an average of 14 
seconds. The time reduction could 
save 65 million liters in fuel, or about 
430 million yuan. 

Yang Chuantang, Minister of 
Transport, said the network would 
help to ease expressway traffic during 
the National Holiday and other peak 
travel periods. 

Yang said China’s expressway net- 
work has entered a critical stage. The 
country will have mature network 
operation and management mecha- 
nisms by the end of 2015, as well as 
a comparatively comprehensive ETC 
infrastructure network, he said. 

There are approximately 1.86 mil- 
lion automobiles with ETC systems in 
Beijing, accounting for less than 9 per- 
cent of the nation’s ETC-capable cars, 
Beijing Evening News reported. 

“In terms of city management, we 
hope to expand the ETC card’s pay- 
ment function to parking lots to make 
them more attractive. We are also 
cooperating with commercial banks 
to cut the application fee and stream- 
line the application procedure,” said a 
spokesperson for Beijing Sutong Tech- 
nology, the card issuer. ■ 
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Green Trains Find 
Second Life as 
Student Dorms 


BY DIAO DIAO 


S ome of China’s retired green trains 
are finding a new home as student 
housing at the Sihe Art Academy in 
Zhengzhou, Henan province. 

The first green train dorms are located 
in the school’s Fengle Farmhouse location. 
They are configured to house 90 teachers 
and students. 

Headmaster Li Guoliang said the idea 
came from his experience at Central South 
University. As a student, Li majored in 
product design in the school’s Railway 
Department. His school used a retired 
train as the school cafeteria. 

“When our school began looking for 
a new housing site, I pitched the idea of 
buying an old train. The Fengle Farmhouse 
had already built a train hotel, so I decided 
to buy it for our new dorm,” Li said. 


The new school location and dorm 
are mainly for students and teachers 
preparing for high school training. Each 
training session lasts for six month. 
Eight-person train dorms cost 350 yuan 
per month per person and four-in-one 
dorms cost 550 yuan. 

Fengle Farmhouse spent 3 million yuan 
to develop its former train hotel, adding 
insulation, heating, running water and 
electricity to the cars. The school invested 
another 1 million yuan to partition the 
trains into dormitory-sized rooms. 

Retired green trains are available for 
purchase online. A stock, undecorated 
train car costs 130,000 yuan. Locomo- 
tives are more expensive, with undeco- 
rated engine cars selling for 400,000 to 
700,000 yuan. 


Beijing Youth Daily reporters con- 
tacted two of the sellers and both said 
they obtained the trains from the Rail- 
way Bureau. Qualified companies can 
purchase old trains on auction from the 
bureau. Auctions come in 20-car lots 
priced at roughly 80,000 yuan per car. 

Buyers must pay for storage and 
transportation, which costs 20,000 to 
30,000 yuan in fees depending on how 
many cities the cars pass. Cars must 
be broken down and reassembled when 
they arrive at the sale destination. A 
reseller can typically earn a 20-30 per- 
cent profit on each car sold. 

Li said the school plans to use more 
train cars to build a second teaching 
building and student dorm in another 
yard of the farmhouse. ■ 


Move to Antique Malls 
Proves a Bust 


BY YANG XIN 

S ince ancient times, Beijing has been a 
treasure trove for collectors of every 
curio. During China’s recent prosperity, 
the antiques trade has been a major sup- 
port of the capital’s economy. 

But the once booming industry is on 
the wane. 

Sun Yi, a reporter covering the Baoguo 
Temple area in 2010, was one of the first 
to note what would be the start of the 
trade’s collapse. 

When TV programs devoted to apprais- 
ing antiques and jewelry were at their peak, 
many long-time dealers were lured away 
from their outdoor stands and into “antique 
malls” hastily constructed nearby. One 
former stall owner told Sun that moving to 
a fixed booth bumped his operating costs 
from dozens to hundreds of yuan. 


“At that time, the whole nation was 
developing 'antique malls,”’ Sun said. But the 
business results were a severe disappoint- 
ment, and many stalls soon turned empty. 

The malls also suffered from a lack 
of management. Investors sought quick 
success and instant benefits without 
considering the basic operation of the 
antique industry. 

But insiders expected that the mall 
movement would fall flat on its face. 

“Most traditional industries are under 
attack from Internet businesses, and the 
art and antiques market is no exception,” 
said Shi Junchao, general manager of the 
Panjiayuan Flea Market. 

“Yet I don’t expect physical stores to 
be fully replaced by online stores. Online 
stores only work for certain categories of 



jewelries. Collectables cover a wide range, 
and for the highest-value objects I don’t 
think any buyer would place an order 
based on pictures alone,” he said. 

Shi said the supervision of online 
stores and after-sale services remain a sig- 
nificant shortcoming in the e-commerce 
market for antiques. ■ 



THE WEEK 
IN WEIRD 

STRANGE HAPPENINGS ON 
THE CHINESE NEWS WIRE 
BYSUDERUI 


Busy Couple Hires Proxy 
Dad for Daughter 


Jie Li’e was surprised by how many men 
were interested in becoming her daughter’s 
weekend father. She and her husband had 
picked out several candidates within hours 
of posting their ad. 

Like many modern couples, Jie, a 
psychologist, and her husband are work- 
aholics who spend less time with their 
daughter than they would like. Jie said 
she was especially worried because, 
as a psychologist, she’s seen what can 
happen to children who grow up with- 
out a father figure. 

Potential dads were required to be 
married and to possess an undergraduate 
degree. The accepted candidate would 
have to visit Jie’s daughter every Sunday 
for at least two hours to play and teach 
her sports. 

Jie said several of the male respondents 
sounded lonely and volunteered to spend the 
whole weekend with her daughter, teaching 
her photography or rock climbing. 

(QQ News) 


Koreans Blame Chinese 
Food for Basketball Loss 

After suffering losses to both China and 
Qatar in the 2015 FIBA Asia Basketball 
Championships in Changsha, Korea 
needed an excuse. 

Salty Hunan food was as good as any. 

South Korean media blamed the team’s 
“exotic” diet of Hunan beer duck, pump- 
kin cakes and Mala chicken for ruining its 
performance at the tournament. 

Following their losses, the team began 
visiting a Korean restaurant in Hunan and 
airlifting meals in from Korea. 

“When traveling in China, it’s difficult 
to find a delicious lunch five days a week,” 
the South Korean reporter noted. 

Perhaps a bowl of Gaejangguk would 
have restored their vigor. 

(QQ News) 


Yibin Police Rescue Lost 
Foreign Motorcyclists 

Police in Yibin, Sichuan province helped 
out a gaggle of foreign motorcyclists who 
got lost on the way to Thailand. The 
seven-man squad included a Canadian, 
three Brits and three Swiss nationals. The 
men were bound for Yunnan, where they 
planned to cross into Thailand. 

The officers noticed six motorcyclists 
parked on the side of the road and went 
to investigate. After verifying their pass- 
ports and visas, the police helped the for- 
eigners to track down their tour guide. 

In an unusual show of hospitality, they 
also brought the foreigners food and drink 
and helped inspect their bikes to ensure 
they wouldn’t face any breakdowns on the 
road ahead. 

Police said that parking motorcycles 
on the highway is illegal. Because the law 
was violated by accident, the men were 
released with a warning and instruction. 

(QQ News) 
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Promise of Immunity 
Emboldens Pregnant Criminals 

BY SHU PENGQIAN 



T ang looked perfectly comfort- 
able in the midst of her latest 
shoplifting spree. With seven 
counts of larceny in the last 
year, the pregnant Tang has had ample 
experience in both theft and using the 
law to escape punishment. 

Chinese law is especially lenient to 
women who are pregnant or nursing 
at the time of their crimes, perma- 
nently excusing them from jail instead 
of delaying punishment. In Tang’s case, 
her freedom was restored with little 
more than bail money and light restric- 
tions on her travel. 

Tang is not the only criminal to 
rely on pregnancy as a means to escape 
punishment. 

In 2010, police in Hangzhou, Zhejiang 
province captured a gang of 46 thieves 
from Daoxian County, Hunan province. 
Twenty-two of the thieves were preg- 
nant and four were nursing infants. 

Last year, police in Anhui province 
caught a gang of five thieves who were 
trying to steal from a government offi- 
cial. Two of the five were pregnant. 

And only months ago in Dongguan, 
police seized a group of 58 thieves, 32 of 


whom were pregnant or nursing. 

In most cases, the women told police 
they were aware of the law and made 
use of their pregnancy to commit crim- 
inal acts. “I only steal when I’m with 
child. Otherwise, I wouldn’t have the 
courage for it,” one of the thieves told 
The Legal Daily. 

Loophole in Law 

China’s Code of Criminal Procedure 
mandates a special exception for preg- 
nant women and nursing moms. 

Those sentenced to prison terms 
of three years or less are immediately 
released and placed on probation. 
Women who face longer prison terms 
are allowed to serve their sentence 
under house arrest. 

“In my hometown, everyone says 
that being captured by the police doesn’t 
mean anything if you’re pregnant,” one 
of the thieves from Hangzhou told 
Hangzhou.com.cn. She compared preg- 
nancy to a golden ticket that opens the 
door to risk-free illegal income. 

The justice system’s blanket appli- 
cation of pregnancy protections 
appears to have emboldened many of 


the country’s female criminals. 

The Legal Daily reported that 57 
of the 157 female thieves tried at the 
Guangzhou People’s Court from 2011 
to 2013 were pregnant or nursing an 
infant. Fifty-seven of the women were 
put on probation and eight under house 
arrest. By contrast, only 12 percent of 
the female thieves who were not with 


child escaped imprisonment. 

But even if it were legally an option, 
it’s difficult to imprison a pregnant 
criminal due to a lack of proper health- 
care facilities in Chinese prisons. 

Dangers of Protection 

An in-depth report about pregnant 
thieves by columnist Liu Wenzhao on 
QQ News said, many criminals rely 
on perpetual pregnancy to guaran- 
tee their career. By having frequent 
abortions, the women are prone to 
miscarriage. 

Upon arrest, many of the women 
throw themselves on the ground and 
say they are suffering from excruci- 
ating pain. Many officers prefer to 
simply release the women rather than 
arrest them and risk being publicly 
criticized for contributing to a mis- 
carriage. 

Women who do face probation 
or house arrest often use their rela- 
tive freedom to commit more crimes 
since police rarely have the man- 
power needed to stop them. Others 
find work as accomplices to criminal 
gangs who seek pregnant women for 
the riskiest roles. 

In the absence of justice, there have 
been vigilante attacks on pregnant 
thieves. In the town of Yongquan, Zhe- 
jiang province, one pregnant thief was 
bound to a telephone pole and beaten. 

Learning from Abroad 

The recent spike in crime by pregnant 
women has many people calling on the 
government for a solution. 

Prisons in the UK and US are 
equipped with essential facilities 
to care for pregnant criminals and 
their infants. By enabling women 
to give birth or nurse an infant in 
prison, many of the obstacles to jus- 
tice are removed. 

In Taiwan, pregnant inmates are 
assigned easy work and allowed to care 
for their children in prison for up to 
three years. ■ 
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Women Lead in China’s 
Marketing, Advertising World 

BY SIMINA MISTREANU 


hina has surprised the world in 
terms of women’s ascendancy 
as business leaders. 

Women held more than half 
of the senior management roles in Chinese 
companies, according to a survey released 
in 2013 by Grant Thornton International. 
That placed China at the top of the list 
of countries with the largest female pres- 
ence in business. It was followed by the 
Philippines (37 percent), Thailand (36 per- 
cent) and Vietnam (33 percent). 

There are 40.9 female business owners 
in China to every 100 male ones, a ratio that 
ranked third in the Asia-Pacific region, 
below Australia (50.9 female to every 100 
male) and New Zealand (42 female to 
every 100 male), according to a Master- 
Card survey. 

About 550 publicly traded companies 
in China, or about 21 percent, have women 
on their boards, according to Fortune 
magazine. And China Teletech Holding 
and Shenzhen-based Ceetop are two of 
the world’s only four companies with all- 
female boards. 

Half of the world’s self-made female 
billionaires are now Chinese, according to 
the Hurun Report. 

Chinese women’s ascendancy in busi- 
ness is partly due to a culture where 
women were expected to work and fuel 
the country’s growth. 

“Women hold up half the sky,” Chair- 
man Mao said. However, his words ring 
empty in the political field, where women 
are still badly outnumbered by men. 

China’s one-child policy and grand- 
parents’ traditional involvement in 
childrearing has enabled young moth- 
ers to dedicate more time to develop- 


ing their careers. 

In the fields of marketing and adver- 
tising, women are leading the develop- 
ment of a consumer market that relies 
on insights into Chinese spending, aspira- 
tions and social media use. 

Women are also their main targets: 
China’s female professionals spend an 
estimated $3 trillion annually when shop- 
ping online. 

The American magazine Advertising 
Age in August released its fourth annual 
Women to Watch China list. The women 
on the list have improved infant health- 
care training while growing their busi- 
nesses, experimented with the Internet of 
Things and gained insights into the values 
of China’s millennials, among others. 

Advertising Age will hold an award 
ceremony in Shanghai on October 19. 
We’ve profiled several of the women who 
will be honored. 

Christina Lu, Johnson & 
Johnson 

Christina Lu is the VP-marketing for 
Johnson & Johnson’s consumer personal 
care division in China. The American 
company, which sells brands such as John- 
son’s Baby, Neutrogena and Listerine, has 
been present in China since 1985. Until 
recently it had a more traditional mar- 
keting approach. Lu, a Shanghai native, 
increased the percentage of digital ad 
spending from 15 percent in 2013 to 40 
percent this year. 

Johnson & Johnson has been training 
Chinese doctors and nurses over the past 
decade in the resuscitation of newborns. 
Lu is leading a digital storytelling project 


to tell stories of some of the rescued babies 
and to increase awareness of newborn 
breathing issues. 

Subrina Liu, Herborist 

Herborist is one of China’s few high- 
end cosmetics brands that have been 
successful abroad. Its products, based 
on traditional Chinese medicine tech- 
niques, are competing in some Western 
European markets with French organic 
cosmetics brands such as L’Occitane 
and Biotherm. 

Hangzhou-native Subrina Liu is Her- 
borist’s head of marketing. Next year, 
she will be spearheading the company’s 
expansion into North America. Most pop- 
ular Chinese brands fail to replicate their 
success abroad, analysts say, due to trust 
issues for “brand China,” poor market 
research and bad timing. Liu is excited to 
prove them wrong. 

Jalin Wu, Uniqlo 

Most online chatter about Uniqlo this 
year was generated by a viral sex tape 
shot in its Sanlitun store. But according 
to Jalin Wu, Uniqlo’s chief marketing 
officer for Greater China, the Japanese 
retailer managed to double the number 
of its WeChat followers through an in- 
store campaign. 

The company set up monitors in its 
stores. When people tried out outfits 
in front of them, different backgrounds 
would appear, making them look like 
they were touring Tokyo or London. The 
machine would then send the image to 
their WeChat accounts, where they could 
share it. Uniqlo has more than 2 million 
WeChat fans. 


Ellen Hou, McCann 
Worldgroup Shanghai 

Ellen Hou, McCann Worldgroup Shang- 
hai’s group managing director, has used 
her passion for anthropology to gain 
insights into what makes Chinese mil- 
lennials tick. Unlike previous genera- 
tions, today’s youth want to make the 
present moment interesting and happy 
rather than live for the future, the 
Shanghai native said. 

Younger millennial cohorts born after 
1990 like to keep it relaxed and light- 
hearted and to build authentic friendships 
rather than guanxi. Hou helps build the 
communication strategy for clients such 
as Coca-Cola, Rio bottled cocktail and 
C&A clothing store. 

Daphne Chen, Cheil 
PengTai 

Taipei-born Daphne Chen is the digital 
marketing business director of Cheil 
PengTai, a digital agency with 1,000 
employees in China. She is working on 
integrating more “Internet of Things” 
campaigns for her clients, using research 
from the agency’s innovation lab. 

For its client dairy producer Yili, the 
agency turned straps in Beijing buses into 
health monitoring systems for people to 
grip, measuring their heart rate, body 
mass index and balance. The gadgets 
instantly linked to smartphones transmit- 
ting information and options for a health- 
ier lifestyle. 

The Chinese government is eager to 
promote the Internet of Things by link- 
ing traditional businesses with online 
technology. ■ 
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China Risks a Generation of 

Left-Behind Boys 


BY WANG YAN 


C hina’s boys may be facing a new 
crisis, but this time it’s more 
than a birth gender imbalance. 
Across the Chinese main- 
land, boys are routinely performing worse 
than girls of the same age, according to 
Hong Kong reports. 

In response, one middle school in Nan- 
jing hosted a forum on September 28 to 
discuss issues of academic responsibility 
and masculinity. The forum produced a 
report stating that China’s boys lagged 
significantly in academics, physical health 
and mental health. 

Gap in Education 

The number of college-bound female stu- 
dents exceeded male students for the first 
time in 2009. Since that year, the gap 
between gender admissions has widened 
considerably. There were 330,000 more 
female college students than male stu- 
dents by 2011. 

The number of female postgraduate 
students has surpassed the number of 
male students, and the number of female 
Ph. D candidates is increasing on a yearly 
basis, according to the report. 

But exam success alone is not a good 
indicator of one’s development of the 
equally important skills of experimenta- 
tion, challenge and risk-taking. 

It is hard to convey to those without 
school-aged children just how fact-choked 
and test-obsessed Chinese schools have 
become. For some boys, the resultingbore- 


dom and frustration provokes them to 
make the “wrong” sort of challenge to a 
school’s authority. 

The notion of “left-behind” boys has 
been criticized on the grounds that, from 
a biological view, boys develop and mature 
slower than girls. But normally they can 
catch up and go on to perform better. 

Too Feminine? 

On the sidelines of the argument over test 
scores and degrees, China’s boys are also 
being criticized for being “too feminine.” 
Finding a way to improve boys’ masculin- 
ity is one of the primary goals of middle 
school educators. 

A Phoenix.com poll of 16-year-old 
boys found that the majority believed fem- 
ininity in men to be attractive and that 
gender neutrality was the future. 

One respondent said he wore girls’ 
clothing to a school performance, believ- 
ing it was trendy and fashionable. The 
opinion was shared by many of his peers. 

Xu Liwei, one of the teachers, told 
Phoneix.com that many of the boys in 
his class were tall, but abnormally shy 
and quiet. 

Shao Jing, a female teacher at the 
school, said girls are more willingto accept 
tasks, take responsibility and participate 
in activities. The boys, on the other hand, 
“lack of masculine energy. They could not 
stand straight, and they talk in a very low 
voice,” she said. 

The mother of Xia Yi’ran, a 13 -year- 


old male student, said she believed boys 
should have a robust physique and be 
willing to take care of others and accept 
responsibility. 

Some blamed the trend of male celeb- 
rities being too feminine and pretty. With 
the prevalence of boy bands and K-Pop, 
many young women have come to prefer a 
more feminine image. 

Others blamed the rise of feminism 
and loss of traditional values. Many popu- 
lar bloggers and experts encourage women 
to be independent and self-reliant. The 
formerly derogatory phrase nuhanzi, or 
tomboy, has taken on a more positive con- 
notation in this context. 

Gender experts say the line between 
male and female identity is blurring, and 
that boys are becoming soft and feminine 
while girls are becoming more assertive. 

Understanding Identity 

Gender identification is becoming an impor- 
tant issue worldwide. It’s hard to make any 
statement on whether a restoration of tradi- 
tional gender roles is actually ideal. 

But China’s “left-behind boy” phenom- 
enon is worth attention, they agreed. 

But that’s not the schools’ responsibil- 
ity: it’s the job of the family and social 
education. 

Instead of having a generalized gender 
education on what girls should be and what 
boys should be, each individual should be 
exposed to a more complete environment 
that allows for self-exploration. ■ 
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EU-China Strengthen 
Relations Through 
Film Fest 

BY YANG XIN 



Dheepan Rung Fury Photos by the Delegation of the European Union to China 


S eptember was the opening of the 
8th European Union Film Festival 
(EUFF) in China, one of the high- 
est profile cultural events between the EU 
and China each year. 

This year’s film festival launched 
amid the 40th anniversary of diplo- 
matic relations between the European 
Union and China. From the 2015 Cannes 


Film Festival Palme d’Or winner Dhee- 
pan (France) and crowd-funded hit 
Rung Fury (Sweden) to Wim Wenders’s 
classic Wings of Desire (Germany), more 
than 40 European films were screened 
at the celebration. 

Organized by the Delegation of the 
European Union to China and supported 
by relevant institutions including Insti- 


tut Francais and EU Member State 
Embassies, the film festival hosted events 
across the country in movie theaters and 
cultural venues. 

“Since its inception, our festival has 
dedicated itself to bringing the best 
European films to Chinese audiences and 
promoting cooperation between Chinese 
and European film festivals,” said Hans- 


Dietmar Schweisgut, ambassador of the 
EU to China. 

To enhance the cultural and artistic 
dialogue between European and Chinese 
filmmakers, special guests such as the pro- 
ducers of White God Annamari Ligosz- 
tajeva and Eszter Gyarfas were invited to 
the opening ceremony. 

Director and star of Rung Fury David 
Sandberg is expected to attend the closing 
ceremony among distinguished members 
of the Chinese film industry. 

Through film, organizers expect a cul- 
tural and artistic dialogue to emerge and 
continue - first between audience mem- 
bers and filmmakers and then, ultimately, 
between the EU and China. 

Cultural center screenings in Bei- 
jing will take place throughout the 
month of October at the Institut Fran- 
cais (October 12-16), Embassy of Esto- 
nia (October 18-20), Cervantes Institute 
(October 21-24), Hungarian Cultural 
Institute (October 25), Italian Cultural 
Institute (October 27-29) and Embassy 
of Poland (October 30-31). 

More information about the 2015 EUFF 
programming calendar is available on its 
official website, euoff.org. 

In addition, a selection of films will 
be viewable on iQiyi, a streaming video 
platform, as part of the EU Online Film 
Festival, aiming to introduce European 
cinema to an even wider spectrum of Chi- 
nese film enthusiasts. ■ 


Iconic French Film Returns to the Big Screen 

BY YANG XIN 


B elle De Jour, the 1967 French drama 
by Spanish cinema master Luis 
Bunuel, is being screened at Institut 
Francais on October 9. 

The screening marks the opening 
of a commemoration of the Spanish 
movie master. 

As Bunuel worked in Spain, Mexico 
and France, his commemoration is being 
organized by the Institut Francais, Insti- 
tuto Cervantes and Mexican Embassy 
in China in tandem. For Chinese film 
enthusiasts, it’s the perfect chance to dig 
into the life story of an extraordinary 
filmmaker. 

Born in 1900, Bunuel’s early work 
is often associated with the surrealist 
movement of the 1920s. His work spans 
two continents, three languages and 
nearly every film genre, including 
experimental film, documentary, melo- 


drama, satire, musical, erotica, comedy, 
romance, costume drama, fantasy, crime 
film, adventure and western. 

Despite this variety, his work was 
always well recognized by insiders 
as distinctive or, as Ingmar Bergman 
put it, “Bunuel nearly always made 
Bunuel films.” 

Belle De Jour is Luis Bunuel’s most 
successful and most famous surrealistic 
“classic” in 1967 with acting by French 
icon Catherine Deneuve. Based on the 
1928 novel Belle dejour by Joseph Kessel, 
the film tells about a young woman who 
is compelled to spend her midweek after- 
noons as a prostitute while her husband 
is at work. 

Belle De Jour is something very rare 
in the world of cinema. As Jean-Claude 
Carriere, the screenwriter, said, for 
the first time in the history of cinema 


Bunuel dealt in a perfectly clear and 
obvious way with female erotic fan- 
tasies, something no one else had 
attempted. 

It also captured Catherine Deneuve 
at age 24. Through Belle de Jour, she 
gained recognition for her portrayal of 
aloof, mysterious chic bourgeoisie. The 
style of the movie has survived gener- 
ations. Deneuve has always evoked a 
timeless femininity through her classic 
looks and clothes. 

Deneuve played the lead female in 
100 films during her more than 50 years 
as an actor. 

Belle De Jour 

O 6:30 pm, October 9 
Y Institut Francais, 18 Gong Ti Xi Lu, 

Chaoyang 
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2015 Beijing Design Week 


T he annual Beijing Design Week 
was held from September 23 to 
October 7. Themed “Creative 
Capital, Smart City, Industrial Conver- 
gence,” the week called attention to cre- 
ative works and fostered communication 
between domestic and foreign designers. 

Beijing Design Week has been held 
annually since 2009. It has become an 
important cultural activity in Beijing 
and a platform for China to promote the 
development and fusion of design with 
other industries. 

Main Events 

Dozens of famous design firms from 
the US, Italy, Japan, France, Korea, 


Morocco, Turkey and Spain visited Bei- 
jing to display their creative works. 

The Beijing Design Service Center 
(BSC) opened on September 24. The 
center is a platform offering public ser- 
vice to designers and design agencies, 
especially to newcomers in the design 
field. In celebration of BSC’s establish- 
ment, a 14-day activity was held at the 
Gehua Building. 

The “Smart City” Exhibition and 
Forum began at the China Millennium 
Monument on September 25. The exhi- 
bition contained three themed exhi- 
bitions: Today and Future, Outside 
Building and 10X100 Building. 

On September 26, 2015 Design 


Awards Ceremony and “Classic 
Design” Forum opened at the China 
Millennium Monument. The 2015 
Design Award was the top prize of 
2015 Beijing Design Week. 

Design Night was held on the eve- 
ning of September 26. Chinese and for- 
eign designers gathered at the party to 
exchange creative ideas on design. 

The Guest City Activity brought a 
modern and exotic style to this year’s 
Design Week, with Seoul and Dubai 
both participating. 

The annual event is organized by 
the Ministry of Culture and the People’s 
Government of Beijing. ■ 

(By Shu Pengqian) 
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